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Possible Solutions

(Opportunities to improve the
persona's experience)

Use targeted social media
campaigns and SEO-friendly
content to direct users to the
website.

Provide interactive features like
recipe filters or quizzes to
match users with the perfect
chai product or recipe.

Offer secure payment
options, guest checkout,
and real-time delivery
tracking to reassure users.

Include QR codes on packaging
that link directly to video
tutorials or some illustrations
and troubleshooting tips.

Create a review section,
incentivize user-generated
content (e.g., hashtags), and
offer discounts for referrals.



