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Consideration Onboarding AdvocacyPurchase 

D e l i g h t e d

F r u s t r a t e d

User Journey

Mapping
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Overwhelming or unreliable


content; difficulty finding


authentic resources.

Social media ads, blog 
posts,
or influencer content 
about tea/chai
culture and 
health benefits.

Website homepage, recipe 
pages, and
cultural storytelling 
sections.

Uncertainty about which 
tea/chai recipe or
product 
fits their needs.

Provide interactive features like 
recipe
filters or quizzes to 
match users with the
perfect 
chai product or recipe.

E-commerce section


and checkout page.

Concerns about payment


security or delivery times.

Offer secure payment 
options, guest
checkout,


and real-time delivery 
tracking to
reassure users.

Order confirmation email,


product packaging, and 

step-by-step
recipe guides.

Difficulty following the 
brewing steps
or achieving 
the desired taste.

Include QR codes on packaging 
that link directly to video 
tutorials or some illustrations

and troubleshooting tips.

Social media platforms,


review sections, and word-
of-mouth.

Limited avenues to share


feedback or post reviews.

Create a review section,


incentivize user-generated 
content (e.g.,
hashtags), and 
offer discounts for
referrals.

Use targeted social media


campaigns and SEO-friendly


content to direct users to the


website.


